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• Digital marketing, strategic use of social media 

• Consultant and coach  

• Founder and Chief Exececutive Officer at Someco Ltd. 

• Public Relations Strategy and Execution 2010 (New York University) 

• Master of Science (Economics and Business Administration), Åbo Akademi 2009 

• ‪Federation of Finnish Entrepreneurs, ‪Member of the Board since ‪2013 

• Federation of Finnish Entrepreneurs, Chairman of the Committee for Young 
Entrepreneurs 2015 

Minna Valtari 

@minnavaltari 



9.00  The state of social media and of   

   online communications   

10.00 Facebook + workshop 

10.30 Twitter + workshop 

11.00 LinkedIn + workshop 

Agenda 



The state of social media 
and online 
communications  



Digital world is based on  

human relationships 





We can be heard and noticed 



If we are active and 
participate in content 

production 



Social media in Finland 



Source: The annual statistics from the use of information and communications technology by Finns, Statistics Finland  



The role of mobility  
and smartphones 



Source: The annual statistics from the use of information and communications technology by Finns, Statistics Finland  



65 % of Finns use 
smartphones. Almost 50 % of 

houselholds have tablets. 

Source: Suomalaisten sanomalehtisuhde 2014 



Transparency 



Source: Socialbakers.com, http://www.toninummela.com/suomi-twitter/, 
http://www.toninummela.com/suomi-tube, 
http://yle.fi/uutiset/suomalaiset_vahvasti_facebook-
kansaa__whatsapp_toiseksi_suosituin/7707216 



Do not buy media.  
Be the media. 



Online trends in 2015 



Visuality 



 Suositut julkaisut ovat lyhyitä, 
visuaalisia ja optimoituja 

Julkaisuja 











Video communications 



> 1 mrd 
views per day 

> 50 % 
growth in video 
views May-July 

> 65 % 
videos views 

in mobile 

Source: Facebook:‪”Video‪consumption on Facebook has skyrocketed”‪ 

Facebook-videos 





Employee advocacy 



Human in social media 

• Can participate actively 

• Acts according to the situation 

• No-nonsense 

• Represents the company as an expert 

• Is easily approachable 



Company in social media 

• Carefully planned content 

• Tone of voice and the way of acting  

• Target audience should be reached in a 
way that suits social media 

• The company can promote its experts in 
social media channels 

• It is crucial to educate the experts to act 
in social media according to the goals 



Employer advocacy 

• Inspiring the employees to act and 
participate online 

• Sharing information to own networks 

• Employees act as themselves and represent 
the company 



Disclaimers ”Tweets represent 
myself”‪can and maybe should 

be used 



 
Work 

----- 
Professional 

online presence 

----------- 
Personal online 

presence 
 
 
 
 

Source: Löydy –Brändää itsesi verkossa 



Internal communications 



Great way to enhance 
information flow and 

facilitate internal 
communications 



Yammer 



Facebook at work 





Measurement 



The efficiency of messages  

will be measured more  

and more 



Visibility 

Engagement 

Website traffic 



Do not only automate  

but be present and  

participate! 



Social media enables a new, 
more active way of doing 

communications 



Workshop: Facebook 



People: 
 

The network of friends 

Co-operation network 

Communications 



Facebook pages  

External communications 
 

Facebook groups  

Internal communications 



A lot of Facebook fans ≠‪
successfull Facebook 

marketing 



The organic visibility on  

Facebook Pages is limited  

because of the Newsfeed  

algorithm 





Our goal with News Feed has 
always been to show people the 

things they want to see. 

Facebook 



Individual Facebook users receive  

an average of 1500 posts per day. 
 

With the help of algorithm the 
number of posts is reduced to 300. 



The 
algorithm 
used to be 
presented 
like this 



Workshop:  

How are you/your  

organization/UBC participating  

in Facebook?  

How should you  

be using Facebook? 



Workshop: Twitter 



Businesses use Twitter to 
share information about their 

services, gather real-time 
market intelligence, and 
build relationships with 
customers, partners and 

influencers 



Facts worldwide 
 

• 288 million monthly active users 

• 500 million Tweets sent per day 

• 80 % of accounts outside the U.S. 

• Twitter supports 33 languages 



Source: http://www.toninummela.com/suomi-twitter/ 



Lähde: http://www.toninummela.com/suomi-twitter/ 



Twitter is open to the  

whole world. 
 

Users follow each other, accounts 

are usually open and public.  



Only one kind of accounts on  

Twitter that are used both  

privately and by companies  

and organizations. 



Twitter-messages a.k.a.  
Tweets are short:  

max. 140 characters 
 

Tweets usually contain a  
link and a #hashtag 



Discussions around the 

topics with #hastags, with  

anyone who also is  

interested in the topic 







Do you prefer discussing  

either with a logo or with a  

human being?  



Workshop:  

Whay kind of Tweets  

should you/your  

organization/UBC post? 

Which hashtags should  

be used and followed? 



Workshop: LinkedIn 



Networking 2.0 



We used to collect  

business cards. 



Nowaways we google the  

person we meet and add  

him/her to our network. 



Communications, getting to  

know people and networking  

is getting more complex. 



Information retrieval is  
getting much easier! 

 
Our network recommends us  
the news we should follow  

from our own fields.  



Lähde: http://dilbert.com/strips/comic/2013-03-21/ 



The most important  
social channel when it 

comes to business 



Worldwide: 347 million users 

Europe: 92 million users 

Finland: 773 000 users 







More than just online CV 



Blogging on LinkedIn 





LinkedIn groups for  
internal use 



LinkedIn Pages for 
external communications 





Showcase Pages 



Workshop:  

How do you use LinkedIn? 

How should you/your  

organization/UBC use  

LinkedIn? 





Thank you! 
 

#SomenHermolla 
#Somenkieliset 

 
someco.fi 


